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START

YES
NO

I keep an eye on a speci�c
social issue currently

I am good with current
social trends and zeitgeist

I am willing to invest my time
in solving the issue

I often think that I am an in�uencer
in community and media

I trust that the government
is doing a good job

I want to solve the issue
by starting a business

I rather enjoy challenges or failures,
not being afraid of

I am satis�ed with current policies
in social welfare

I have met a person
who struggled with the issue

I would immediately address
the problems

I have carried out the solution
to alleviate the issue

I believe that the real change
comes from an action

I actively spread the words
about social issues

I have donated or volunteered
to a nonpro�t organization

I pursue becoming
a value-conscious shopper

I do value social status
and job stability

I want to use my expertise
to solve the social issue

I am a professional
with expert knowledge

I am always trying to improve myself I am a person with leadership

I am a college student
and/or a job seeker

Social Entrepreneur

Social Sector Employee

Pro Bono Service

Entrepreneur

In�uencer

Value-Driven Consumer

Job Seeker in Social Sector

Interested Folks

I keep myself updated on the issue
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ARE YOU
A CHANGEMAKER?
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w. heyground.com

a. 1 5
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Co-Living

Co-Living .
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.

35 70
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1 2 .

1 2014 10 2 2015 11 2014

60 . 2017 6

Downtown Project
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. peer learning
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w. d-wellhouse.com

a. 2 29 (1 ) / 4 16-20 (2 )
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f. facebook.com/oneulsalon
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C PROGRAM

AVPN CEO Naina
Batra

5* *

CHANGE FUSION SUNIT
SHRESTHA

&

Creating a physical community
of, by and for changemakers
will help us work together
more closely

ASHOKA Bill Drayton

09:30 – 10:00 / Snack & Co�ee

10:00 – 10:15 Welcome Speech

10:15 – 10:30

10:30 – 10:45

LIFE

10:45 – 11:30

11:30 – 11:50

DR.BRONNER’S:

11:50 – 13:00

13:00 – 13:15

LEARN

13:15 – 14:00

,

JP

14:00 – 14:30

Minerva: Changemakers in Higher Education

Kenn Ross

14:30 – 14:45

WORK

14:45 – 15:30

15:30 – 16:00 Youth and the Workplace:

Lessons from Las Vegas

Maggie Hsu

( 1)

16:10 – 16:50 - WORK A - LIFE A

16:50 – 17:30 - WORK B - LEARN B

17:30 – 17:45 Closing Remarks
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3
8

D3 Impact Nights

D3 Impact Nights D3 Jubilee Partners

. 2017 11

.

‘Investing in Climate Action and the Care Economy’

, , , , , , , , ,

120 . Toniic, Village Capital, Miller Center,

AVPN, , SK , , C Program

, ,

,

.

, ,

,

.

.

120
( . )

( . ) ( . )

* MILLER CENTER

PAMELA ROUSSOS CIO

*

* VILLAGE CAPITAL DANIEL HSU

* D3
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Inspired 2017

Inspired 2017 un-conference

. , C Program,

sopoong , 2017

‘ Hey, Be my guest!’ .

Inspired 2017

100 , 86

. , ,

.

.

Inspired .

. Inspired

.

( . )

( . ) ( . )
(2016, 2017 )

55

( 64%)

31

( 36%)
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Board
of Directors

Team
(2018 11 ) (2018 11 )

CEO(Chief Executive

O�cer)

CIO(Chief Imagination

O�cer)

LEADERSHIP

BUSINESS

&MANAGEMENT

Finance Manager

Career Development

Manager

Accounting Manager

Global Partnership Director

Space Experience Director

GLOBAL

PARTNERSHIP

SPACE EXPERIENCE

- CEO

- COO

- Bain&Company

- Ground X, Eco & Social Impact

-

- LINE

- Project Management O�ce

- C Program

-

- Egon Zehnder

- McKinsey & Company

Engagement Manager

-

-

-

-

-

-

- NPO

-

-

-

(~2017 3 )

-

-

-

-

-

-

(~2018 8 )

- &

- , CTO

- NHN

(~2018 8 )

- /

-

-

-

- NPO

(~2018 8 )

-

-

-

- EDCF
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Team

Community Designer

Community Developer

Project Manager

Project Manager

LEARN-

/

Y,W MARKETING

LIFE-

Contents Creator

Project Manager

Designer

Marketing Director

Marketing Manager

WORK-

Growth Manager

Brand Manager

Growth Manager

Community Manager

Community Manager

Business Lead Community Manager
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Finance 2017

01.

2017 2016

* 1,357 1,201

* 439 -

739 75

16 19

2,551 1,295

02.

2017 2016

1,616 777

1,107 173

239 158

Y 74 -

61 202

46 167

88 78

560 257

2,175 1,035

03.

2017 2016

2,551 1,295

2,175 1,035

376 261**

04.

2017 2016

832 933

550 50

55 74

91 92

281 169

70 2

430 70

8 6

2,317 1,395

109 197

16 17

629 -

38 33

792 247

50 50

1,474 1,099

1,524 1,149

2,317 1,395

* , 2017

2018 .

** 2016 2017 /

(2.4 ) .

( . )

2017 2016

2017 2016

2017 2016

2017 2016

2017 2016

93%

0%

6%

75%

25%

53%

17%

29%

74%

26%

/

60%

/ 6%

12%

3%

5%

2%

66%

27%

19%
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w heyground.com

a 1 5

t 02 6495 0181

e hey@heyground.com

f facebook.com/heyground

i instagram.com/heyground_community

b brunch.co.kr/@heyground

w d-wellhouse.com

a 2 29(1 )

4 16-20(2 )

t 02 6495 0185

e d-well@d-well.in

f facebook.com/dwellfamily

i instagram.com/d_wellhouse

f facebook.com/oneulsalon

t 02 6495 0187

e hi@oneulsalon.com

i instagram.com/oneulsalon

w impactbasecamp.org

t 02 6495 0184

e basecamp@rootimpact.org

f facebook.com/impactbasecamp

W

w impact.career

t 02 6495 0184

e impactcareer@rootimpact.org

f facebook.com/impact.career.w

i instagram.com/impactcareer_w

Y

w impact.career

t 02 6495 0184

e impactcareer@rootimpact.org

f facebook.com/impactcareerRI
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2018 11

1 5

G205

w rootimpact.org

a 1 5

G205

t 02 6495 0180

e rootimpact@rootimpact.org

b blog.naver.com/riblog

f facebook.com/RootImpact

i instagram.com/root_impact

b brunch.co.kr/@rootimpact

y youtube.com/rootimpact

bit.ly/2HPdglx

.
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