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Are you
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Website. heyground.com

Address. M2A| 457 EMRILIZ S

Phone. 02-6495-0182

Email. hey@heyground.com

facebook. facebook.com/heyground

Instagram. instagram.com/heyground_community
Brunch. brunch.co.kr/@heyground

Magazine. frame.campaignus.me
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Website. d-wellhouse.com

Address. M2A| 85T ME2£22 29 15H) /
MEA MET ME2£4216-20 R=H)
Phone. 02-6495-0185

Email. d-well@d-well.in

Facebook. facebook.com/dwellfamily
Instagram. instagram.com/d_wellhouse
Brunch. brunch.co.kr/@d-well

Website. mardi.life

Phone. 02-6495-0187

Email. ask@mardi.life

Facebook. facebook.com/oneulsalon
Instagram. instagram.com/mardi_life
Podcast. M2E2 a5t
audioclip.naver.com/channels/1473

Address. M2A| 457 ME2£22 29
Facebook. facebook.com/sinchonsalon
Instagram. instagram.com/sinchon_salon
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Website. impactbasecamp.org

Phone. 02-6495-0184

Email. basecamp@rootimpact.org
Facebook. facebook.com/impactbasecamp
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Website. impact.career

Phone. 02-6495-0184

Email. impactcareer@rootimpact.org
Facebook. facebook.com/impactcareerRI
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Website. impact.career

Phone. 02-6495-0184

Email. impactcareer@rootimpact.org
Facebook. facebook.com/impact.career.w
Instagram. instagram.com/impactcareer_w
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Email. global@rootimpact.org
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